
March 30, 2022

Marketing Updates



2021 Metrics
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2021 Metrics Achieved

1,396
LEADS

+87%

26,095,406
Industry Impressions

140,980
Targets Engaged

82%

134%

87%

WEBSITE

Page Views

Engagement

Leads

SOCIAL MEDIA

Impressions

Engagement

3,654%

460%

150%
Visitors
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2021 Website and Social Media Performance: 
Highlights

37% 
Website Visitors Year over Year

712% 
Contact Us Form Page Visitors 
Year over Year

3,407% 
LinkedIn Impressions Year over Year

367% 
LinkedIn Engagements Year over Year

426% 
LinkedIn Post Clicks Year over Year

For April – September 2020 vs. 2021



2022 Objectives



2022 Key Objectives

o Establish FFP’s new consolidated value proposition and follow on with new branding architecture launch

o Reinforce FFP’s commitment to offering solutions that demonstrate we are Committed to Real, Simple, Better

o Emphasize FFP’s leadership in Real Brewed Tea, Herbals and Coffee

o Bring FFP’s newly joined flavor capabilities into focus

o Work to build awareness with customers that FFP is the go-to provider of food protection and eating experience solutions – 
HEAVY SUPPORT FOR VSP

o Telegraph FFP’s leading on time, in full-service record and domestic production as key differentiators

o Content and functionality enhancements of website

o Increase SEO performance for key search terms

o Refine lead generation approach to ensure proper follow-up takes place 

o Correlate business activity with advertising, eblasts, LinkedIn posts, trade shows to confirm effectiveness

→ Overarching goal to increase FFP’s access to customer project opportunities leading to business wins
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New Performance Content



VSP Application Guide



VSP Sell Sheets
*Transparency story coming*



VSF Sell Sheet



VSF Application Guide



Performance Product Portfolio – External Use



Performance Product Portfolio – INTERNAL Use



Taste Content



Taste Capabilities Presentation

Full FFP Capabilities to be delivered mid March



Cocoa Flavor Box
Boxes are produced. Working on updating branding creative. To be launched in March.



Primary Research Reports

Refreshing content and update branding. Tea and coffee reports to be updated for RCA in March



New Tools in Pipeline

Hop Extract Launch: Sell sheet, Presentations, Application Demos – Launch in March
Coincide with Beverage Industry “Must See Products” feature in March



Website Integration – Major Focus for February & March



Performance: 
Market Research



Ongoing Market Research

• Updates to all consumer data points (application guides, slides, etc.)

• Monthly pull of retail sales for meat category 

• Quarterly updates of new product launches in key categories 

• Actively understanding the potential for antioxidants in ground beef applications



Taste: 
Market Research



Tea Market Report



FFP 2022 Research Deliverables

Quarterly Updated Market Trends: By category and by consumer drivers

Monthly Updated Market Activity: product launches, sales trends

Market Sizing Capabilities by 

Trend

Category

Ingredient

More Reliable Trend Prediction focused on health and wellness / functionality



Ads



Performance Ad Schedule

February 
• Meat & Poultry Publication: 

• Med. Rectangle Ad on VSP

• Meating Place Publication: 
• Full Page Ad on VSP Ham
• News Spot Ad on VS Acerola

March 
• Meat & Poultry Publication: 

• Med. Rectangle Ad on VS Acerola

• Meating Place Publication:
• News Spot Ad on VS Acerola



Taste Ad Schedule

February 
• BevNet: eNewsletter Sponsorship 
• FBN: Med. Rec. (New Beverage)
March
Focus on content and E-Blasts



E-Blasts



Performance March E-Blasts

Meat & Poultry Publication E-Blast on VSF

Food Business News E-Blast on VSF

*Still editing* 



Taste March E-Blasts

Beverage Industry: “Must See Product” E-Blast

Subject Line: Function and flavor. From formula 
to final sip.

Product Focus: Hops, Hibiscus & Flavors for Mock-
Tails



LinkedIn



March 2022 LinkedIn Posts 

Date Business Unit Focus

3/1 Taste Employee Spotlight

3/2 Taste VegCon

3/8 Taste Thought Leader in Tea

3/9 Performance VSF

3/11 Taste Tea Quality

3/15 Performance VSP

3/16 Overall RCA Tradeshow

3/17 Taste JuiceDry

3/21 Performance Employee Spotlight

3/22 Performance VegStable Cure

3/23 Overall Real Works

3/24 Overall RCA Tradeshow

3/25 Overall RCA Tradeshow

3/28 Taste Coffee

3/29 Taste VegCon

3/31 Taste Formulation & Quality



March 2022 Overall FFP Posts



March 2022 Performance Related Posts



March 2022 Taste Related Posts



Trade Shows



March / April 2022 Trade Shows

Dates Show Business Unit Notes

3/8-3/12 Natural Products Expo 
West

Both Walking only

3/10 Southern California IFT Both Booth

3/21-3/23 World Tea Expo Taste Walking only

3/23-3/26 Research Chef’s Association 
(RCA)

Both 10x20 booth                    
Sponsor of student 
competition

4/11/22 – 4/13/22 PMCA Taste Booth

4/28/22 – 4/29/22 Beverage Forum Taste Table and Sponsorship



RCA – Research Chef’s Association

10’x20’ Booth
Sponsoring Student Chef Competition

Product Focus:
• Tea, Coffee & Herbal Extracts
• VegCon Products, specifically Fermented Mushroom and Mirepoix
• VSP
• Natural & Organic Flavors

Application Demos:
• Tangerine Citrus Coffee 
• Balsamic Fig Flavored Dip
• Fermented Mushroom Broth Tasting



IFT 2022 Planning

20’x30’ Two-Story Booth
Publicly Launch the new FFP in a Big Way!

• Large booth staffed with full 
performance and taste teams

• Well-planned and extensive application 
demos

• Heavy pre-show promotion
• Recommend hi-end customer 

appreciation event


	Slide 1: March 30, 2022 Marketing Updates
	Slide 2: 2021 Metrics
	Slide 3
	Slide 4
	Slide 5: 2022 Objectives
	Slide 6: 2022 Key Objectives
	Slide 7
	Slide 8: New Performance Content
	Slide 9: VSP Application Guide
	Slide 10: VSP Sell Sheets
	Slide 11: VSF Sell Sheet
	Slide 12: VSF Application Guide
	Slide 13: Performance Product Portfolio – External Use
	Slide 14: Performance Product Portfolio – INTERNAL Use
	Slide 15: Taste Content
	Slide 16: Taste Capabilities Presentation
	Slide 17: Cocoa Flavor Box
	Slide 18: Primary Research Reports
	Slide 19: New Tools in Pipeline
	Slide 20: Website Integration – Major Focus for February & March
	Slide 21: Performance:  Market Research
	Slide 22: Ongoing Market Research
	Slide 23: Taste:  Market Research
	Slide 24: Tea Market Report
	Slide 25: FFP 2022 Research Deliverables
	Slide 26: Ads
	Slide 27: Performance Ad Schedule
	Slide 28: Taste Ad Schedule
	Slide 29: E-Blasts
	Slide 30: Performance March E-Blasts
	Slide 31: Taste March E-Blasts
	Slide 32: LinkedIn
	Slide 33: March 2022 LinkedIn Posts 
	Slide 34: March 2022 Overall FFP Posts
	Slide 35: March 2022 Performance Related Posts
	Slide 36: March 2022 Taste Related Posts
	Slide 37: Trade Shows
	Slide 38: March / April 2022 Trade Shows
	Slide 39: RCA – Research Chef’s Association
	Slide 40: IFT 2022 Planning

